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THERE'  5  XIOSK  TO  3E  HDNE  ** 

The  Broadcasters  Victory  Co\incil  -  if  you  haven't  heard  about   it 
already  -   is  a  body  designed  to  provide  nuch-needed  liaison  betwixt   the 
radio   industry  and  a  growing  j-ungle  of  alphabetized  government  agencies. 
It   took  its  first,    tangible    steps  last  week  v?ith   the   establishnent  of 
a  central  office  in  Washington. 

The  Council  headc^uarters,    after  dint  of  nuch  questing,   have  been 
located  on  the   top  floor  of  the  Hunsey  Building  -  Pennsylvania  Avenue 
between  E  and  E  Streets  -  in  roons  1203  and  1204.      Conveniently  in  the 
shadow  of  the  ECC  and  other  Washington  agencies  with  which  broadcasting 
nust  nov.'  reckon,    the  BVC  office  is  open  ground  for  any  broadcaster  at 
all   tines.      Its  telephone  nunber  -  Executive  2113. 

Uvuch  of  the  riganarole   in  getting  started  has  been  routine,   of 
course.     More   salient  were  weeks  of  planning,    careful   thoughlj    and  no 
little  energy  that  had  to   be  nixed  into    the   establishnent   of  a  Goiancil 
T/hich  can  function   snoothly  in  behalf  of  the   industry,-.      Tr      .:'jncil  has 
only  one  notto  on  its  wall,    and  a  notto   that  will  beco:;o    ..    -..atrsi-igly 
inportant  during  the  nonths  to  cone.     For  the  well-being  of   ai^;    we  nust 
have   swift,    sure  and  intelligent  co-ordination  between  broadcasters  and 
their  govcrnnent  -  a  co-ordination  that   shovvs  the  priceless  Anerican 
Systen  of  Broadcasting  can  f ■unction  as  effectively  and  well   in  war  as  it 
did  in  peace. 


THEY  REPRESENT  YOUR  INTERESTS 


*♦ 


The  Broadcasters  Victory  Council   is  nade  up  of  representatives  of 
leading  trade  groups  that,    in  turn,   represent   the  individual  broad- 
casters  thenselves.     Anong  then  are   the  NIB,    the  NAB,    Clear  Channel 
Broadcasting  Service,   Network  Affiliates,    Inc.,    and  EM  Broadcasters,    Inc. 

Drafted  for   the  intricate  task  of  chairnanship  is  John   Shepard.    3rd, 
president  of  The  Yankee  Network  and  of  FM  Broadcasters,   Inc^      The  NIB  is 
represented  by  its  interin  president,    George  B,    Storer,  head  of  the  Fort 
Industry  Co.;    the  NAB  by  the   chairnan  of  its  National  Defense  Conrdttee 
and  one  of  its   directors,    John  E.   Fetzer,   WKZO,   Kalanazoo;    the   Clear 
Channel   group  by  Janes  D.    Shouse,   WLW-WSAI ,    Cincinnati;    .and  Network 
Affiliates,    Inc.,    by  Eugene   C,  PuLlian,   WIRE,    Indianapolis.      Mr,    Storer 
serves  as  vice-chairnan. 

Assistant   to   Mr.    Shepard  at   the   Covmcil's  Washington  office  is 
Miss  Elsbeth  Ruppe',    on  leave  of  absence  fron  Edward  Petry  &  Conpany. 
A  broadcast   executive,    wise  in  the  ways  of  radio,  will    shortly  be   ap- 
pointed to    serve  as   the   Co-oncil's  executive    secretary.      Directors   and 
executives  of  the  Broadcasters  Victory  Co-uncil    serve  without   conpensa- 
tion,   receiving  only  their  legitimate  expenses. 
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ADVICE  ON   THE  LEGAL   SITE  ** 

One  of   the  first   acts  of   the  BVC,    after   setting  up   canp   in  Washington, 
was   to  nuster  nany  of   the   Capital's  finest   Connission  lawyers   into   a 
fornidable   connittee  of  loga].    assistance  which  will  work  with  the   Coun- 
cil  in  ironing  out   the  plentiful  wartine  problens   that  "beset   the  broad- 
cast  industry.      Included  on  the  roster  of  voluntary  workers  are  Louis  G. 
Caldwell,   Willian  J.    Denpsey,   Phillip  J,   Hennessey,   Philip  G,   Loucks, 
Paul  ¥i0    Segal   and  PauL   D.   P.    Spe.arnan,    Chairnan, 

THE  COUNCIL   STAHTS  TO  WORK  ** 

The  wheels  began   to    turn  last  Friday   (January  30)   when  the   Council 
staged  a  norning  noeting  at   the  Itoisey  Building.      On  hand  were   all   of 
its  nenbers,    except   for  Eugene  Pulliam,    absent  because  of   illness   in  his 
innediate   family,      Mr,  pullian  had  an  understudy,   however,    in  Hulbert 
Taft,   Jr,,    of  WKRC. 

Of  the   topics   that  cane  under   fire  that  day,    two    stand  out   as  nost 
pertinent.      The   first  dealt  with  the  pro   and  con  aspects  of  nan-on-the- 
street   interviews.      As   all   broadcasters  know  by  now,    the   Censorship 
Office  fro\7ns  on  then.      The   Council's   discussion  last  Friday  solidified 
into  no  particular  conclusions,    although  the   session  did  serve  to  bring 
out   the  gravity  of   such  problens   and  underline   the  necessity  of  playing 
a  tight  gane  of  ball  with   the   government.      Incidentally,    there  were 
further  developnents  in  this  nan-in- the- street  proposition  which  we'll 
tell   you  about   shortly. 

Topic  No#    2,   which  was  frankly  discussed  during  the  Friday  neeting, 
is   a  natter  of  elemental   A  B  C  s.      The   Council  needs  funds  if  it  is   to 
function   to    the   benefit  of  every  broadcast    station   in  the  country.      The 
Council    is  not   a  society,    association,   nor   a  faction.      It's  a  logical, 
single  and  inperative   front   for   the  preservation  of  American  broadcast- 
ing. 

The   Council  -   despite  the  voluntary  services  of  its  officers  -  has 
bills   to  pay.      That  includes  bills  for   rent,    office   equipment,    telephones, 
postage  and  many  other  essential   expenditures.      It  is  not   enough  that   the 
Council's  menbors   are   donating  their    services   and  their   tine.      The  broad- 
cast industry  must   shoulder  its   share  of  the  load, 

INTERVIEWS  INIXDORS  OR  OUT  ? 

Friday  was  a  busy  day.      The   Council  members  also   attended  a  meeting 
with  two  important   gentlemen  who  have   a  great   deal   to   say  about  what   does 
and  what  doesn't  reach  public   ears.      This  pair  -  Director  of  Censorship 
Byron  Price,    and  Harold  Ryan  who   is  Assistant  Director   in  Charge  of 
Broadcasting  -  listened  attentively  to   the   Council's  opinions  concerning 
nan-on- the- street  broadcasts   if  produced  within  certain  limitations. 
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Prior  to  this  get-together,  the  Censorship  Office  had  given  its  ap- 
proval in  Gome  instances  to  carefully  supervised  interview  shows  in  the 
studio  -  set-ups  where  pre-picked  representatives  of  women's  clubs, 
church  organizations  and  other  impeccables  were  allowed  to  ad  lib  conver- 
sationally. 

Shows  like  this  are  a  little  stiff.   The  informality  of  crowd  noises, 
"background  a,nd  traffic  clatter  gives  much  more  a  flavor  to  man-on-the- 
street  programs.   It  was  therefore  proposed  by  Mr.  Taft  at  the  meeting 
with  censorship  heads  that  the  same  careful  pre-planning  with  hand-picked 
participants  could  be  moved  from  the  studio  to  more  colorful  locales  with- 
out precipitating  any  great  cloudburst  of  submarine  activity.  At  the 
time,  this  suggestion  seemed  to  meet  a  sympathetic  reception.   It  has 
been  taken  under  advisement  by  the  Office  of  Censorship. 

The  spearhead  of  all  this,  however,  is  that  you  simply  can't  be  too 
careful  when  putting  free-and-easy  broadcasts  on  the  air-   0...  j  bad  c^lip 
by  even  the  least  of  us  -  and  it'll  take  more  than  rav/  .jee:'i.tei.k   'jo   cure 
broadcasting's  resultant  black  eye.   The  Council  strongly  o.oumcnd^ 
that  if  you  have  shows  of  this  type  still  on  the  air  wi::]  A.c/:   :-ou  con- 
sider proper  safeguards,  it's  nonetheless  a  sage,  sane  iaei.  In  ■j'n.e^k   v/ith 
Harold  B.yv.n   at  the  Censorship  Office.  Then  you  can  bo  s-ar^  £..:..d,  con- 
versely, if  you've  got  a  smart  idea,  the  rest  of  us  can  tentvfi  t  accord- 
ingly. 

Interesting,  too,  is  another  point  which  popped  up  during  tha  meet- 
ing v/ith  Messrs.  Price  and  Ryan,   The  question  was  asked  if  a  bt-.l-ion 
might  broadcast  with  impunity  any  report  from  any  one  of  the  tou;'  pross 
services,  providing  it  bore  no  indication  of  being  for  newri];;ac -^i-  t.se 
only,  and  not  for  radio.   The  "impunity"  iinplies  that  if  there  f.luuld 
later  be  a  matter  of  responsibility  involved,  the  blame  \\rould  resc  with 
the  press  association  and  not  individual  stations. 

Mr,  Price  passed  the  query  off  smoothly,  declaring  that  he  felt  the 
broadcasters  "need  not  have  much  anxiety  on  that  score",  smca  ho  was 
practically  convinced  newspapers  would  have  to  be  limited  to  material 
that  could  also  be  broadcast.  Anything  appearing  in  a  newspap,.r  ,  he 
added  pointedly,  can  be  short-waved  to  Latin  America  by  consula'.ob  and 
is  therefore  liable,  even  if  in  code,  to  reach  ears  of  the  enemy.   The 
intimation  was  gathered  that  the  Censorship  Office  feels  it  must  censor 
newspaper  copy  as  rigidly  as  radio  copy. 

THE  NMS  -  AM)  COMyiSRCIALS  ** 

The  motmting  pile  of  problems  that  broadcasting  has  to  tackle  right 
now  can  never  be  swept  away  in  one,  two  or  many  meetings.   These  are  the 
kind  of  problems  you  won't  find  answers  for  in  the  back  of  the  book. 
They're  all  new,  all  deadly  vital,  and  nobody  knows  the  answers  yet. 
They  have  to  be  worked  out  the  hard  way. 


Talce,  for  example,  the  oft-debated  matter  of  how  and  when  coranercials 
should  he  presented  during  nevscasts.  Part  of  the  Council  (Messrs, 
Shepard,  Storer  and  Taft)  met  to  spar  with  this  one  on  Satiirday  (January 
3l)  in  a  conference  at  the  office  of  Archibald  MacLeish,  who's  chairman 
of  the  recently-formed  Coraiiuttee  on  War  Information. 

Before  we  go  any  further,  it's  well  to  point  out  now  that  the  Committee 
on  ^''3-r   Information  is  a  potent  assemblage.   Glance,  if  you  v/ill,  at  the 
people  who  sit  around  its  board  table: 

James  Dumm  -  assistant  to  the  Secretary  of  State 

Ferdinejad  Kuhn  -  assistant  -to  the  Secretary  of  the  Treasury 

L.  M,  C.  Smith  -  special  assistant  to  the  U.  S.  Attorney  General 

Wayne  Coy  -  Office  of  Emergency  Management 

Lowell  llellett  -  director  of  the  Office  of  Government  Reports 

John  McCloy  -  assistant  Secretary  of  War 

Adlai  Stevenson  -  assistant  Secretary  of  the  Navy 

Captain  Robert  E.  Kintner  -  Office  of  Facts  and  Eigares 

Robert  Sherwood  -  Co-ordinator  of  Information 

l^^elson  Rockefeller  -  Committee  of  Inter-American  Affairs 

Benja:.'iin  Cohen  -  Department  of  the  Interior 

James  Landis  -  Officp  of  Civilian  Defense 

Oscar  Cox  -  Lend»Leaso  Administration 

Archibald  MacLeish  is,  as  we  said,  chairman.   It's  a  group  of  practi- 
cal, straight- thinking  mea  who  act  according  to  what  they  consider  the 
best  interests  of  the  nation. 

There  vras  quite  a  turn-out  at  the  Saturday  meeting.   Messrs,  KacLeish, 
William  Lewis,  Douglas  Meservey,  and  Allen  Grover  v;ere  on  hand  fov   the 
OEF,   Harry  Butcher  of  Washington,  and  Paul  White  and  Gils  on  Grc;v  of  Uew 
York  represented  CBS.   Erom  IJBG  came  Erank  Russell  (Washing I -/r;.}  and  A.  A. 
Schecter  ('Jew  York) .   V/illiam  Dolph  (Washington)  was  there  for  Mutual, 
The  IIAB  sent  its  president,  Neville  Miller,  and  Erank  Pellerr-rr-in. 

Upshot  of  the  session  and  the  recommendations  that  sprouted  out  of  it 
are  all  covered  in  a  report  v/hich  accompanies  this  newsletter „   Tne  oasic 
suggestions  stem  from  a  practical  man  in  charge  of  radio  production  v/ao 
felt  they  might  serve  as  a  guide  to  stations  in  the  all-import.v-it  Liattor 
of  good  tar.te.   It  is  likely  they  may  be  put  into  use  without  S'lDstrntial 
loss  of  revenue  for  any  station.   These  suggestions  were  suDmi-.tod  to 
Bill  Lewis  and  Doug  Meservoy  and  thoy  certainly  felt  their  adoption  would 
go  a  long  ways  to  end  the  criticisms  that  have  been  made.   They  have  also 
been  approved  by  the  follov.dng  members  of  the  Council  -  John  Eetzer,  James 
Shouso,  John  Shepard,  3rd,  Hulbort  Taft,  Jr.  (for  Eugene  Pulliam) ,  George 
Storor, 

The  Contents  of  the  report  may  be  summed  succinctly  in  the  plain, 
horse  sense  advice  that  follows:-  Ton't  take  a  chance  by  doing  anything 
which  might  possibly  evoke  criticism. 
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And  there  has  iDeen  criticism  over  the  manner  in  ^/hich  commercial  copy 
sometimes  v/as  -  and  even  is  -  identified  v/ith  the  "broadcast  of  news.  It's 
come  from  varied  sources  -  from  government  interests,  plain  listeners, 
station  operators  and  pressure  groups. 

We  crn't  stress  loudly  enough  the  necessity  for  good  taste.   It  must 
be  observed  voluntarily,  eagerly  and  graciously.  Here,  as  in  all  other 
matters,  the  sins  of  the  individual  will  weigh  heavily  upon  the  heads  of 
all* 

The  Council  understands,  incidentally,  that  the  NAB  Code  Committee 
will  have  a  session  on  this  same  topic  of  commercials-and-the-news  on 
Friday  (February  6),  Possibly  additional  constructive  ideas  will  come 
from  it, 

SPEED  WHEN  IT'S  ITEgDED  ** 

The  Broadcasters  Victory  Council  has  talked  with  all  four  of  the 
radio  press  services.  They  agree  to  place  on  the  wire  instantly  any 
short,  imperative  messages  v;hich  circumstances  malce  necessary  for  the 
Council  to  flash  to  the  country's  broadcast  stations.   It  would  be  best 
to  notify  your  news  room  about  this  arrangement  so  that  messages,  when 
and  if  they  come  over  the  v;ire,  are  given  proper  attention.  Naturally 
any  material  relayed  via  the  press  circuits  will  call  for  immediate 
notice. 

Stations  not  subscribing  to  one  of  the  vdre  services  should  inform 
the  BYC  to  that  effect  and,  if  desired  and  specifically  requested,  the 
BVC  will  forvrard  such  messages  to  them  by  regular  telegraph,  collect, 

AlTD   IN  CONCLUSION  ♦* 

Well  av;are  of  the  need  for  keeping  the  broadcast  industry  tipped  off 
on  w'nat^s  happening,  v/hat's  likely  to  happen,  and  v/hat  the  Council  is  do- 
ing about  these  matters,  a  weekly  newsletter  will  be  mailed  from  Washing- 
ton each  Wednesday  or  Thursday. 

This,  too,  should  bo  remembered.  The  Broadcasters  Victory  Council 
has  been  sot  up  for  a  very  real  and  pressing  purpose.  Have  no  hesitation 
about  calling  on  the  Council  when  in  doubt.  A  broadcasting  industry 
that  works  in  sympathetic  and  intelligent  unison  with  the  government  can 
best  be  of  assistance  to  itself  and  to  its  country. 


BVC 


SUGGESTIONS  FOR  gROABCAST  OF  IIEI7S 
Radio  listeners  are  anxious  news  listeners  today.     On  each  'broadcast  they 
eagerly  awoit   the  word  of  happenings  all  over  the  ^orld.      Consequently,    broad- 
casters have  a  deep  responsibility  in  giving  out  this  news  in  a  manner  which 
will   satisfy  the  eagerness  of  the  listener  without  resorting  to  production 
techniques  that   drsjnatize  or   excite   situations.      The  use  of  commercial   copy 
should  conform  to   this  objective  pattern  of  simplicity  in  presentation  and 
calmness  in  manner.      In  order  to   achieve   this,    we   suggest  the  following:* 

a.  The   opening  comitorcial   identificption   should  he   as   short   as  possible. 
Get  into   the  news  ratjidly  without   attempting  to  make  the  listener  take 
a  solid  commercial  first. 

b.  Clever   "lead-ins",   use  of  a  few  teaser  nevrs  items  before   the   commer- 
cial, promises  of  nn  "exclusive  item"   after  the  commercial  -   all   such 
advertising  technique  will   defeat  the   aim  of  broadcasting  under 
present   conditions.      Therefore,    the  practise   should  not  be  employed. 

c.  Great   care   should  be  exc^rcised  in  the  placement  of  the   so-called 
"middle  comnerci'^.l".      It   should  come  after   the  body  of  news  has  been 
given.     This  position  th.-refore  will  vary  with  the  contents  of  the 
news  in  each  r-^dio   ©dition.      In   some   routines  used  by  some   stations 
it  will   cone   -^fter   a  roundup  of  official   comiiuni quest   or  after  a 
combination  of  intern-'tional    and  national   news  items;    or   after  a  com- 
mentators resuEie   '^nd  coroment   on  these   stories.      The  placement  ^ill 

of  course  be  determined  by  the  individual  method  used  by  each  sta.tion 
in  the  presentation  of  its  news.      But   the  position  given  it    should 
be  based  on  the   determination  to   give  the  listener   the  outstanding 
news  in  a  well  rounded  pattern  before   the  insertion  of  the   commercial* 

d»   Whenever  the   commercial   is   inserted,    the  broadcaster   should  be   ex- 
tremely cautious   about   its   content   in  relation  to    the   news  which  pre- 
cedes.     For   example,    under   the  present   circumstances  it  is  bad  taste 
to  insert   advertising  copy  immediately  follov/ing  a  story  of  a  great 
disaster  or  catastrophe.      Some  method  ahoiild  be  used  to   separate   the 
two.      Here   are   some   suggestions  of  various  methods:- 

1.  Use  of  a  short  sioorts  or  general  news  item  before  going  into  the 
commercial. 

2,  Some    stations  n^^y  be   able   to  use   two   voices,    with  the  news  voi«c 
pausing  a  second  or   two   and  bringing  in  the  commercial  voice  with 
an  introduction. 

3«  When  sane  annotincer  is  used,  in  addition  to  the  pause,  he  should 
identify  the  succeeding  talk  as  a  "message  from  the  sponsor",  or 
some  identifying  lead-in. 
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The  Connerclalst 

a«   Broadcasters   should  insist   that   all   connercials   adhere   to    the    standards 
of  good  taste* 

"b«    "Scare  copy"  or  copy  "based  on  "fear  of  what  will  hap-oen"   should  "be 
avoided. 

c#   Any  attenpt   to  write  into   the  connercial   accepted  "news  phr-^ses";    such 
as  "flash",    "bulletin",    "headlines  fron",    "good  news   for",    "today  all 
over  the  world",    etcetra,    etcetra  nust   be  halted. 

d«    The  use  of  transcribed  Jingles,   nusical   introductions  to   connercials, 
sound  effects,    etcetra  should  be   discouraged.      If  a  broadcaster   accepts 
such,    then  a  news  iten  of   sports  or  hunan  interest  -   definitely  not   a 
vjar  or  peril  iten  -   should  precede  their  use.     They  then   should  be 
placed  close  to   the  end  of  the  news  broadcast   in  order  not  to   interr-upt 
the  news  pattern* 

e»   Connercials   sho-uld  not  contain  copy  praising  the  sponsor  for  bringing 
the  news  or  connending  the  client  for  bringing  it   "first"  -   "or  at  great 
expense"  -   "or  through  the  resourcefulness  of". 

f«   All  copy  should  conforn  to  the  general   thene  of  news  broadcasting  out- 
lined above  in  the  interests  of  elininating  the  causes  of  criticisn. 
Hence  the  copy  thene,    the  use  of  verbiage   should  be  in  keeping  with 
calnness  in  delivery  and  good  taste  in  approach, 

g#   The  nanner  of  presentation: 

a«  All  production  techniques  trhich  foster  excitenent   should  be  abandoned. 
This  would  nean  the  avoidance  of  dranatization,    sound  effects  and 
attention  conpellors, 

b#  All   annovmcers  and  connentators  nust  deliver  with  calnness  and  re- 
straint,     Shouters,    dranatists   and  announcers  who  use  a  "heavy  sell" 
should  conforn  in  nicroTDhone  nanner  to  the  new  spirit  of  news  broad- 
casting, 

c»   The  use  of  inflection  etcetra  to    suggest   the   inportance  or   the   "ex- 
clusivity"  of  an  iten  of  news  would  violate  the  spirit  of  the  new 
pattern. 

Suggest  ions:  - 

It  has  been   suggested  that    the  present  nethod  of  identifying  sponsors  of 
news  broadcasts  be   adjusted   so   as  to   elininate   the  use  of  "throu^  the  co"arte- 
sy  of";    "is  nade  possible  by";    "is  brought   to  you  by". 

In  order  to   do    this,   perhaps   the   following  nethod  could  "fce   adopted,   -   "a 
daily  service  of  the  XZZ  Conpany",   or  "a  service  of  the  XZZ  Conpany",   or  con- 
clude  the  news  with  a  service   announcenent    such  as  defense  bond,    arny,navy  or 
narine   enlistnent,   nan  power  announcenent s,    etcetra  and  then  follow  with  a 
tag  lin(?  connercial  killing  direct  reference  to   "sponsorship",    "courtesy", 
etcetra. 
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